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— Revised! Greater emphasis on Africa and other developing regions.

— Updated! Substantial expansion on topics of sustainability and 
 corporate social responsibility.
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now includes extensive new and updated material, along with globally 
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why do you need this new edition?
14 good reasons why you should buy this new third edition of 

International Business!

1  Engaging online resources to help you succeed! MyManagementLab provides you with online study 
resources to help make your study time even more effective.

2   All chapters have been thoroughly updated to reflect the latest trends and facts impacting the world 
economy and global business, such as the worldwide recession, government intervention, and more.

3   Greater attention to sustainability and corporate social responsibility, as well as the role of corporate 
governance, to reflect companies, non-profit organizations, and governments increasing focus on 
sustainability.

4   More emphasis on Africa and other developing regions, as well as key emerging markets to improve 
your understanding of the changing landscape of international business. Among the emerging 
markets, particular focus is given to BRICs and the next tier of growth markets, given their huge role in 
global trade, investment, and politics.

5   More detailed explanations of key concepts based in micro- and macro-economic theory and 
numerous new exhibits to provide you with a critical foundation for describing nations, organizations, 
and economic phenomena.

6  Each chapter opens with an organizing framework that systematically explains the major topics 
and how they relate to each other, enriching readability and flow.

7  More than 180 new and updated exhibits throughout this edition illustrate complex or interesting 
material more effectively.

8  Each chapter features a new vignette, Ethical Connections, which illustrates dilemmas that 
managers encounter at the boundary of ethical norms and business practice.

9   Each chapter includes a new feature, Country Realities, which relates the chapter material to a factual 
description of a given country, or set of countries.

10   Eight new Opening Stories and Global Trends vignettes, reflect contemporary trends such as The 
Globalization of Facebook, Google in China, Corporate Social Responsibility at Coca-Cola, 
Apple’s Advantages, and Huawei’s Investments in Africa.

11   Reorganized Chapter 4 examines culture models and perspectives more systematically, provides 
enhanced explanations of key concepts and models related to culture, and expands coverage of 
religion and its role in culture and business.

12  Chapter 12 features a new Closing Case on Lenovo, with an emerging market focus.

13   Chapter 15 features a new Closing Case on the failed global merger of DaimlerChrysler.

14   You Can Do It features in selected chapters replace Recent Grad in IB feature in the last edition. 
These highlight IB graduates now working in exciting international careers. We hope this feature 
will motivate you to travel, learn another language, and be open to working internationally!
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This Book Supports Association to Advance Collegiate Schools 
of Business (AACSB) International Accreditation

In every chapter, next to each end-of-chapter exercise, we provide a specific AACSB tagging 
logo to help instructors identify which AACSB learning goals that activity supports. We also 
provide AACSB tagging for all the questions in the Test Item File that accompanies the textbook.

WHAT ARE AACSB LEARNING STANDARDS? One of the criteria for AACSB accreditation is the 
quality of the curricula. Although no specific courses are required, the AACSB expects a curricu-
lum to include learning experiences in such areas as:

•	 Communication abilities
•	 Ethical understanding and reasoning abilities
•	 Analytic skills
•	 Use of information technology
•	 Dynamics of the global economy
•	 Multicultural and diversity understanding
•	 Reflective thinking skills

These seven categories are AACSB Learning Standards. Questions that test skills relevant 
to these standards are tagged with the appropriate standard. For example, a question testing the 
moral questions associated with externalities would receive the ethical understanding and rea-
soning abilities tag.

HOW CAN I USE THESE TAGS? Tagged exercises help you measure whether students are grasping 
the course content that aligns with AACSB guidelines noted previously. In addition, the tagged 
exercises may help to identify potential applications of these skills. This, in turn, may suggest 
enrichment activities or other educational experiences to help students achieve these goals.

Supplements

All of the following supplements can be downloaded from our Instructor Resource Center. Request 
your user name and password from your Pearson Sales Representative. www.pearsonglobaleditions.
com/cavusgil.

If you ever need assistance, our dedicated technical support team is ready to help with the 
media supplements that accompany this text. Visit http://247pearsoned.custhelp.com for answers 
to frequently asked questions and user support.

INSTRUCTOR’S MANUAL Authored by Marta Szabo White, professor at Georgia State University 
and winner of numerous teaching awards, the Instructor’s Manual offers much more than just the 
traditional, limited chapter outline and answers to the end-of-chapter materials. In addition to 
these basic items, each chapter includes a variety of resources such as exercises, critical-thinking 
assignments, debate topics, and research assignments.

TEST ITEM FILE The Test Item File is authored by experts with extensive experience in assessment 
and test creation. The number of questions per chapter has been increased in this edition from sev-
enty five to one hundred. Each question has been carefully reviewed and edited to ensure accuracy 
and appropriateness.

Test questions are annotated with the following information:

•	 Learning Objectives from the main text
•	 Difficulty level: Easy for straight recall, Moderate for some analysis, or Analytical for 

complex analysis
•	 Skill: concept, application, critical thinking or synthesis
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For each question that tests a standard from the Association to Advance Collegiate Schools 
of Business (AACSB), we use one of the following annotations:

•	 Communication abilities
•	 Ethical understanding and reasoning abilities
•	 Analytic skills
•	 Use of information technology
•	 Dynamics of the global economy
•	 Multicultural and diversity understanding
•	 Reflective thinking skills

TESTGEN TEST GENERATING SOFTWARE This easy-to-use software allows instructors to custom 
design, save, and generate classroom tests. Instructors can edit, add, or delete questions from the 
test bank, analyze test results, and organize a database of tests and student results. It provides 
many flexible options for organizing and displaying tests, along with a search-and-sort feature. 
TestGen can be downloaded from www.pearsonglobaleditions.com/cavusgil.

POWERPOINT SLIDES Fully updated PowerPoints offer helpful instructional support by highlight-
ing and clarifying key concepts.

IMAGE LIBRARy All of the exhibits from the textbook are available electronically for instructors 
to download, print, display in class, or produce customized materials.

DVD Library

Videos illustrating the most important subject topics are available in two formats:

DVD – available for in classroom use by instructors, includes videos mapped to Pearson textbooks.
MyLab – available for instructors and students, provides round the clock instant access to videos 
and corresponding assessment and simulations for Pearson textbooks.

Contact your local Pearson representative to request access to either format.

COURSESMART ETExTBOOKS ONLINE CourseSmart eTextbooks were developed for students 
looking to save on required or recommended textbooks. Students simply select their eText by 
title or author and purchase immediate access to the content for the duration of the course using 
any major credit card. With a CourseSmart eText, students can search for specific keywords or 
page numbers, take notes online, print out reading assignments that incorporate lecture notes, 
and bookmark important passages for later review. For more information or to purchase a 
CourseSmart eTextbook, visit www.coursesmart.co.uk.
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